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Film and Television Production in Massachusetts: 




































































1 While we use the term Film Tax Credit (and its abbreviation FTC) in the report below, the program 
actually applies to motion pictures as well as certain kinds of television programs. A description of the 









































































































































































































































































































































































































































  Direct  Indirect  Induced  Total  Multiplier 
Output  451,749,958  268,463,348  159,959,092  880,172,401  1.95 




















































4 The 15 crafts represented by Local 481 are Art Department Coordinators, Construction, 
Costume/Wardrobe, Craft Services, Electric/Set, Lighting, Greens, Grip, Locations, Medical/First Aid, 






























































5 Permission is required from SAG’s national office to report on gross wages earned by local 
branches, and since the national has not granted such permission to the Boston branch, we are only able to 


















































































































6 Note that we were only able to generate geographic coordinates for 70% of the vendors for the 10 



































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































7 This figure was based on data from www.IMDB.com on the worldwide gross revenues of four 



















































































































8 A Massachusetts state government study estimated that the annual cost per person covered by 
Commonwealth Care in 2009 would be $4,000 (Dembner, 2008).  
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Appendix 2:  
A brief summary of the Massachusetts film industry tax credit 
 
The Massachusetts Film Tax Credit program offers a transferrable and refundable tax credit equal 
to 25% of the total qualified Massachusetts wage and non‐wage production expenses for films, 
and certain television and digital media productions with budgets larger than $50,000. In addition 
to the minimum spending requirement, productions must meet one of two additional criteria: At 
least 50% of the principal shooting days take place in Massachusetts or more than half of the total 
production budget is spent in Massachusetts. Filmmakers may choose to receive the credit as a 
rebate, equal to 90% of the face value (guaranteed and rebated by the state). Alternately, the 
credit may be transferred or sold at the current market rate. Certain expenses for cast and crew 
from out of the state qualify.  There is no statewide, talent or production cap.  Additionally, 
filmmakers may be eligible for a 100% sales tax exemption on any production related items 
purchased in the state.  In addition, certain expenses like production insurance, workers 
compensation and completion bond are not qualified expenses.   
 
Program Details 
Only the first 27 episodes of a TV series will qualify per year and pre‐production, production, and 
post‐production expenses qualify as long as they are directly incurred in the production of the film 
or television program.  Qualified expenses include payroll (e.g., salary, wages or other 
compensation including all fringe benefits) but not insurance or completion bonds.  Costs 
associated with marketing or advertising a picture, the transfer of the tax credits or amounts paid 
as profit participation also do not qualify. 
 
The incentive is comprised of two components: A payroll credit and a production credit.  The 
payroll credit is equal to 25% of the total payroll that is sourced to production activities conducted 
in Massachusetts on productions with costs exceed $50,000 for a taxable year.  Both salaries paid 
to residents and non‐residents working in Massachusetts qualify for the payroll credit. 
 
The production credit is equal to 25% of all Massachusetts production expenses (not including the 
payroll expenses included in the labor credit) for productions that meet the following criteria: 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Total production costs incurred in Massachusetts exceed $50,000 for the taxable year, and either 
the Massachusetts production expenses are more than 50% of the total budgeted production 
costs, or at least 50% of the total principal photography days take place in Massachusetts.  For 
purposes of the production credit, the entire amount of each salary that is equal to or greater than 
$1,000,000 may be used to calculate the production credit (if the entire salary was not included in 
the payroll credit). 
 
The credits can be carried forward for 5 years, but once the credits have been transferred they are 
no longer refundable.  In addition, a point‐of‐purchase sales tax exemption is available for 
qualified expenses.  An application is available at mafilm.org and must be filed in advance for this 
exemption. 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